THIS IS WHAT YOU CAN COUNT ON

Let’s connect

GRAPHIC DESIGN
Brand identities, business cards, visuals, posters,

brochures, magazines, billboards, templates & more.

(COPY-JWRITING
From ads and emails that drive action, to articles and

web texts that boost SEO results and captivate readers.

CONTENT CREATION

Photography and videos that resonate with your

audience - tailored to any objective and channel.

SOCIAL MEDIA MANAGEMENT & ADVERTISING

@@ DIGITALr\/atLlPe Strategically managing and optimizing social channels

& campaigns to grow your audience and revenue.

SEQ/UX DEVELOPMENT

Analyzing the data, design, and flow of a website or

Hi, I'm Juliette den Hartog. An ambitious and driven freelance brand &
marketing-communication specialist who knows how to get things
done. With my extensive skillset, | aim to benefit businesses through

process to improve the overall results & satisfaction.

valuable collaborations. Either assignment-based or long-term. EMAIL MARKETING
The cashcow in e-commerce. Perfectly designed email
Juul (that’s what my loved ones call me) in three words: flows that stimulate brand recall and repeat purchases.

ADAPTABLE - RESOURCEFUL - QUALITY-ORIENTED

CONVERSATION DESIGN
This portfolio is organized in an easy-to-scan format, arranged The art of creating virtual assistants that handle
according to role, goal, audience & tone. If the upcoming snippets
pigue your interest, please go ahead and reach out. I'm excited to
connect and share the strategical insights that | gained on the way.

user-data correctly and provide smooth experiences.


https://www.linkedin.com/in/juliettedh/
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* This is not the actual flow designed for NEOM
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NEOM

CLIENT
NEOM, commissioned by Emotech Itd.

MY ROLE

Conversation Designer & Al Trainer

GOAL

Design conversational flows for 5 use-cases for the virtual
assistant (VA), and implement, test & deliver in Botpress.

TARGET AUDIENCE

Current visitors (mostly staff) and the futuristic 9 million
residents from all over the world.

TONE

Friendly, polite, informative, and slightly submissive (which

is not unusual for a VA).

JUUL'S PERSONAL TOUCH

Sadly, | cannot disclose too much but here’s something. The
VA’s responses were mostly neutral, so | made sure not to
repeat the same language & confirmations over and over
(even though the options are quite limited with this tone of
voice). This to prevent users from getting annoyed by the
reactions. Alternation prevents being monotonous.



https://www.emotech.ai/
https://www.emotech.ai/
https://www.neom.com/en-us

CLOOZ doors
- Gesponsord
Wilt u een unieke stalen deur? Match de kleur en lijnen met uw interieur.
Kortom: ontwerp uw eigen stalen deur op maat. Laat u inspireren en

ontdek de mogelijkheden op www.cloozdoors.nl
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CLIENT
CLOOZ doors

MY ROLE

Online Marketing Manager

GOAL

Increase the overall number of website visitors and online
quote requests (starting from September 2022).

TARGET AUDIENCE
Middle & high-end segment of the Dutch steel door market

TONE

Sophisticated, elegant, exclusive, with authority & prestige.

JUUL'S PERSONAL TOUCH

Started with social campaigns from scratch again, making
sure data was coming in correct & clean. Implemented a
strategy that covers the full funnel. Created new ads (copy

+ visuals) for each phase, and tested these among different
target audiences to optimize results & decrease the cost per
action. The webshop was deleted from the website, which
had a negative influence on SEO. However, by adding and
enhancing content, results improved significantly after all.



https://cloozdoors.nl/

A
STROOMBERG

Aan deze details had u
waarschijnlijk niet gedacht
De beste verkooptips, p. X

Ditis hoe u onnodige
verhuisstress voorkomt
Doe de verhuscheckist, p. X

K E'g' !

Voor kopers, verkopers, huurqers"

& investeerdersvan vastgoed,
o 4 A "

STROOMBERG

Volgarsop Instagram enbijf
op de hoogia en hecnieumere
23nbod & cncwkelingen.

STROOMBERG

CLIENT
Stroomberg Makelaardij

MY ROLE
Editor, Writer & Graphic Designer

GOAL

‘““Can you make us a realtor magazine that is substantively
correct and offers value to our customers?’”’. Say no more.

TARGET AUDIENCE

Individuals and families who are actively engaged in buying,

selling, or renting residentials or commercial properties.

TONE

Professional, comprehensible, captivating, and with a focus
on gaining trust without pushing it.

JUUL'S PERSONAL TOUCH

The client was a bit clueless about what to include in the
magazine, thus practically gave me a free pass. So, | did my
research, and created a perfect mixture of timeless educati-
onal & amusing content, while also highlighting the qualities
& services of the company. The client printed 1500 copies.
A personal record.



https://stroombergmakelaardij.nl/

H iek
Over Ons | Hogenhout Infrate. ..

Hogenhout

Infratechniek @

CLIENT

Hogenhout Infra, commissioned by Rextom Reclametechniek

MY ROLE
Webdeveloper, Writer & Photographer

GOAL

Create a (basic) website to make the company online visible.

TARGET AUDIENCE

Government agencies, municipalities, and private organizati-
ons involved in public infrastructure projects.

TONE

Informative, explanatory, solution-oriented, and progressive.

JUUL'S PERSONAL TOUCH

This project showcases skills that are important to highlight.
First of all, | built this website in 2018, but if | would have
said yesterday, you would probably buy it too. It is a time-
less, clean design. It does what it should do, function as an
online billboard. The photography adds incredibly much va-
lue. It captures a day at work, which says more than a 1000
words. | learned a lot by just doing, and | still do that.



https://hogenhout-infra.nl/
https://rextom.nl/

Overzic! ht  Machtigingen  Kennisbank  Profiel

Lekkefin je vel

Je vindg hier ofider andere tips die kuanen helpe
te voorkomen dat jeziek wordt:

Er zijn op dit moment geen gegevens om hier te tonen.

CLIENT

Arbo Unie, commissioned by CDI Services

= = = Conversation Designer

= =l e = = GOAL
- B L S = = = Build a chatbot that assists users to login and answers
TR CER=gR = =) =5 questions to reduce pressure on the customer service.
b e . T TARGET AUDIENCE
For people who are (temporarily) incapacitated for work and
need to see a occupational physician.
TONE
Emoji Friendly, helpful, positive, airy, and to the point.

Don't

JUUL'S PERSONAL TOUCH

My first real conversational project. Overall, it was very
educational. | learned how to structure & visualize flows.
Besides, | documented the conversations in a detailed
sheet which the Al-trainer used for implementation. Finally, |
co-created the style guide for the bot-persona that includes
A Sy useful do’s & dont’s for everyone that works on the chatbot.

Negatieve emoji:

& @ 1r D@ -



https://www.arbounie.nl/
https://cdisglobal.com/
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CLIENT
CLOOZ doors

MY ROLE
Graphic Designer, Copywriter & Photographer

GOAL

Design an all-encompassing brochure that clarifies the pro-
ces of buying a steel door, and offers inspiration.

TARGET AUDIENCE
Middle & high-end segment of the Dutch steel door market

TONE

Consise, exclusive, unique, and arousing interest & desire.

JUUL'S PERSONAL TOUCH

| made sure all the details are in there, including accompa-
nying and encouraging photos. Also, | added QR-codes to
specific webpages such as the design configurator (for ma-
king quote requests), webshop, and Instagram page. This
makes it very easy for readers to search for even more in-
spiration. The first print run contained 500 pieces.


https://cloozdoors.nl/

The Organic Fit

Watch More j Watch More

LENGTE
WORDT
GEVIERD

% THE ORGANICHT

EXTRA
LANGE
BROEKEN
VOORHEM

PANTS FOR TALL MEN

BUY ITBEFOREIT'S GONE

"-[XTRA‘H)NG CHINOS-

MADE OF ORGANIC COTTON

¢ THE ORGANICHI

CLIENT
The Organic Fit

MY ROLE

Social Advertising Specialist

GOAL

Devise a new campaign strategy and improve the results
that were achieved by the previous agency.

TARGET AUDIENCE

Tall men and their family members who buy them pants.

TONE
Recognizable, specifying, hip, and motivating to buy and try

the extra long pants.

JUUL'S PERSONAL TOUCH

Create content that has a clear focus on the product and its
USP’s & benefits. While at the same time, try to make it not
too specific so that interested will be raised among a larger
target audience. For example, by using catalogus ads.



https://theorganicfit.nl/
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i i STILL IN [ Interieur & Akoestiek
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RESFELT o RESFELT o
MY ROLE
el g Brand Manager
Create a brand strategy, identity, brandbook & website that

align with the vision of this PET felt processing company.

KLEURGEBRUIK

TARGET AUDIENCE

Interior designers, project decorators, and architects.

TONE

Outstanding, limitless, and with expertise.

Oranje le\mr grljs
#FFSCO5

177212/0

TYPOGRAFIE

JUUL'S PERSONAL TOUCH

First, | executed a competitor research to discover the ins &
outs of the branche, create a positioning matrix, and revise
a business strategy. Then, | redesigned the logo to a clean
and uncluttered concept. Next, | created the brandbook with
outlines of the brand identity. Which, eventually, | used to
construct their website. My style is simple, but sophistica-
ted. Always with a dash of color. You can clearly see that
here. You know the drill: “Well begun is half done”

H1 TITELS: COMMUTERS SANS EXTRA BOLD
(HOOFDLETTERS)
ABCDEFCHIJKLMNOPQRSTUVWXYZ
123456789

Subtitels: Commuters Sans Extra Bold
ABCDEFCHIJKLMNOPQRSTUVWXYZ
123456789

Tekst: Commuters 5,
ABCDEFCHIJKLMM
123456789

UITZONDERLIJKREDEN. ABRAKAM ITALIC
ABCDEFCRIJKLMAOPORSTUNWYYZ
1234567839



https://stillin.nl/
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Ask Mara PH
Typically replies instantly
94 d. personen vinden dit leuk

Medisch en gezondheid

Hello Juliétte Den Hartog, Welcome to Ask
Mara Bot! I'm your go-to-gal to chat about
contraceptive methods at anytime,
anywhere.

Tik om te verzenden

Aan de slag

Wanneer je een chatbericht stuurt, ziet Ask Mara
PH je openbare informatie

WILL MY HORMONAL ACNE RETURN \

ONCE I STOP TAKING THE PILL?
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BAYER

AaAm<>m

CLIENT

Bayer, commissioned by CDI Services

MY ROLE

Assistant Expert Rewriter

GOAL

Advice the team to improve the designs for Ask Mara PH - a
chatbot that answers birth control questions.

TARGET AUDIENCE

Females, mostly young, looking for answers in regard to
anticonception or (unplanned) pregnancies.

TONE

Thoughtful, careful, helpful but not with too many emotions.

JUUL'S PERSONAL TOUCH

It’s a very sensitive subject, so you must remember that
people are talking to a bot. Bots cannot sense feelings.
Thus, they should also not try to be emotional. E.g., when
someone types “‘I'm pregnant’, don’t happily congratulate
them as it’s not clear if it’s wished for. Besides focussing on
that aspect, we also looked at writing techniques (i.a., Jen-
ga), and functionality (i.a., the number of buttons used).



https://www.bayer.com/en/
https://cdisglobal.com/

Organiseer een gezellige avond voor
jou & vriendinnen en wordt beloond
met een cadeau t.w.v. €25,-

Maak een gratis afspraak

L NS

JEMAKO
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JEMAKO

SIMPLY CLEAN.

CLIENT

Jemako | Van Ginkel

MY ROLE

Social Advertising Specialist

GOAL

“"Help me to get more requests for home presentations of

cleaning products™. Well, let’s get started.

TARGET AUDIENCE

Men & women that take care of the household, and are inte-
rested in organizing an activity for themselves and friends.

TONE

Inviting, arousing interest, convincing, and with emphasis on
the fun aspect.

JUUL'S PERSONAL TOUCH

Created a low-barrier campaign by adding the ““More infor-
mation’ button which directs to Messenger, so that reques-
ting information and making appointments can be done quic-
kly & easily. Made sure to arouse interest by mentioning the
€ 25,- present that the host receives when organizing it at
his or her house.



https://www.jemako.com/

Other brands I’ve touched
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INNOVATIVE MOUNTING SYSTEMS INTERNATIONAL
WELLNESS RESORTS
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