
T h i s  i s  w h at  y o u  c a n  c o u n t  o n

G r a p h i c  d e s i g n
Brand ident i t ies ,  business cards,  v isuals ,  posters ,  

brochures,  magazines,  b i l lboards,  templates & more. 

( c o p y - ) w r i t i n g
From ads and emai ls  that  dr ive act ion,  to ar t ic les and 

web texts that  boost  SEO resul ts  and capt ivate readers .

c o n t e n t  c r e at i o n
Photography and v ideos that  resonate wi th your  

audience -  ta i lored to any object ive and channel . 

s o c i a l  m e d i a  m a n a g e m e n t  &  a d v e r t i s i n g
Strategical ly  managing and opt imiz ing socia l  channels  

& campaigns to grow your audience and revenue.

S E O / U X  d e v e l o p m e n t
Analyz ing the data,  design,  and f low of  a websi te or  

process to improve the overal l  resul ts  & sat is fact ion.

e m a i l  m a r k e t i n g
The cashcow in e-commerce.  Perfect ly  designed emai l 

f lows that  s t imulate brand recal l  and repeat  purchases.

c o n v e r s at i o n  d e s i g n
The ar t  of  creat ing v i r tual  ass istants that  handle  

user-data correct ly  and provide smooth exper iences. 

Hi, I’m Juliette den Hartog. An ambitious and driven freelance brand &
marketing-communication specialist who knows how to get things 
done. With my extensive skillset, I aim to benefit businesses through 
valuable collaborations. Either assignment-based or long-term.  

Juul (that’s what my loved ones call me) in three words: 

A d a p ta b l e  -  r e s o u r c e f u l  -  q u a l i t y - o r i e n t e d

This portfolio is organized in an easy-to-scan format, arranged  
according to role, goal, audience & tone. If the upcoming snippets  
pique your interest, please go ahead and reach out. I’m excited to 
connect and share the strategical insights that I gained on the way.

Let’s connect

https://www.linkedin.com/in/juliettedh/


C l i e n t
NEOM, commissioned by Emotech l td .

M y  R o l e
Conversat ion Designer & AI  Tra iner 

G o a l
Design conversat ional  f lows for  5 use-cases for  the v i r tual 

ass istant  (VA) ,  and implement ,  test  & del iver  in  Botpress. 

Ta r g e t  A u d i e n c e
Current  v is i tors (most ly  staf f )  and the futur is t ic  9 mi l l ion  

res idents f rom al l  over the wor ld.

T o n e
Fr iendly,  pol i te,  in format ive,  and s l ight ly  submissive (which 

is  not  unusual  for  a VA) .

J u u l’ s  P e r s o n a l  T o u c h
Sadly,  I  cannot d isc lose too much but  here’s  something.  The 
VA’s responses were most ly  neutra l ,  so I  made sure not  to 
repeat  the same language & conf i rmat ions over and over 
(even though the opt ions are qui te l imi ted wi th th is  tone of 
voice) .  This  to prevent  users f rom gett ing annoyed by the 
react ions.  Al ternat ion prevents being monotonous.

*  This  is  not  the actual  f low designed for  NEOM

https://www.emotech.ai/
https://www.emotech.ai/
https://www.neom.com/en-us


C l i e n t
CLOOZ doors

M y  R o l e
Onl ine Market ing Manager

G o a l
Increase the overal l  number of  websi te v is i tors and onl ine 

quote requests (s tar t ing f rom September 2022) .

Ta r g e t  A u d i e n c e
Middle & high-end segment of  the Dutch steel  door market

T o n e
Sophist icated,  e legant ,  exclus ive,  wi th author i ty  & prest ige. 

J u u l’ s  P e r s o n a l  T o u c h
Started wi th socia l  campaigns f rom scratch again,  making 
sure data was coming in correct  & c lean.  Implemented a 
st rategy that  covers the fu l l  funnel .  Created new ads (copy 
+ v isuals )  for  each phase,  and tested these among di f ferent 
target  audiences to opt imize resul ts  & decrease the cost  per 
act ion.  The webshop was deleted f rom the websi te,  which 
had a negat ive inf luence on SEO. However,  by adding and 
enhancing content ,  resul ts  improved s igni f icant ly  af ter  a l l .

f rom >€1 , -  to €0,18 
on average per  

landing page 
v iew

Results

https://cloozdoors.nl/


C l i e n t
Stroomberg Makelaardi j

M y  R o l e
Edi tor,  Wr i ter  & Graphic Designer

G o a l
‘ ‘Can you make us a real tor  magazine that  is  substant ively 

correct  and of fers value to our customers?’ ’.  Say no more.

Ta r g e t  A u d i e n c e
Indiv iduals and fami l ies who are act ively engaged in buying, 

sel l ing,  or  rent ing resident ia ls  or  commercia l  propert ies .

T o n e
Professional ,  comprehensible,  capt ivat ing,  and wi th a focus 

on gain ing t rust  wi thout  pushing i t .

J u u l’ s  P e r s o n a l  T o u c h
The c l ient  was a bi t  c lueless about  what  to inc lude in the 
magazine,  thus pract ical ly  gave me a f ree pass.  So,  I  d id my 
research,  and created a perfect  mixture of  t imeless educat i -
onal  & amusing content ,  whi le a lso highl ight ing the qual i t ies 
& serv ices of  the company.  The c l ient  pr inted 1500 copies. 
A personal  record.

https://stroombergmakelaardij.nl/


C l i e n t
Hogenhout Inf ra ,  commissioned by Rextom Reclametechniek

M y  R o l e
Webdeveloper,  Wr i ter  & Photographer

G o a l
Create a (basic )  websi te to make the company onl ine v is ib le.

Ta r g e t  A u d i e n c e
Government agencies,  munic ipal i t ies ,  and pr ivate organizat i -

ons involved in publ ic  inf rastructure projects .

T o n e
In format ive,  explanatory,  solut ion-or iented,  and progressive.

J u u l’ s  P e r s o n a l  T o u c h
This project  showcases ski l ls  that  are important  to h ighl ight . 
F i rs t  of  a l l ,  I  bui l t  th is  websi te in 2018,  but  i f  I  would have 
said yesterday,  you would probably buy i t  too.  I t  is  a t ime-
less,  c lean design.  I t  does what  i t  should do,  funct ion as an 
onl ine bi l lboard.  The photography adds incredibly much va-
lue.  I t  captures a day at  work,  which says more than a 1000 
words.  I  learned a lot  by just  doing,  and I  s t i l l  do that .

https://hogenhout-infra.nl/
https://rextom.nl/


C l i e n t
Arbo Unie,  commissioned by CDI Serv ices

M y  R o l e
Conversat ion Designer 

G o a l
Bui ld a chatbot  that  ass ists  users to login and answers  

quest ions to reduce pressure on the customer serv ice.

Ta r g e t  A u d i e n c e
For people who are ( temporar i ly )  incapaci tated for  work and 

need to see a occupat ional  physic ian.

T o n e
Fr iendly,  helpfu l ,  posi t ive,  a i ry,  and to the point .

J u u l’ s  P e r s o n a l  T o u c h
My f i rs t  real  conversat ional  project .  Overal l ,  i t  was very 
educat ional .  I  learned how to st ructure & v isual ize f lows. 
Besides,  I  documented the conversat ions in a detai led 
sheet which the AI- t ra iner  used for  implementat ion.  F inal ly,  I 
co-created the sty le guide for  the bot-persona that  inc ludes 
useful  do’s & dont ’s  for  everyone that  works on the chatbot .

https://www.arbounie.nl/
https://cdisglobal.com/


C l i e n t
CLOOZ doors

M y  R o l e
Graphic Designer,  Copywri ter  & Photographer

G o a l
Design an a l l -encompassing brochure that  c lar i f ies the pro-

ces of  buying a steel  door,  and of fers inspirat ion.

Ta r g e t  A u d i e n c e
Middle & high-end segment of  the Dutch steel  door market

T o n e
Consise,  exclus ive,  unique,  and arousing interest  & desire. 

J u u l’ s  P e r s o n a l  T o u c h
I  made sure a l l  the detai ls  are in there,  inc luding accompa-
nying and encouraging photos.  Also,  I  added QR-codes to 
speci f ic  webpages such as the design conf igurator  ( for  ma-
king quote requests ) ,  webshop,  and Instagram page.  This 
makes i t  very easy for  readers to search for  even more in-
spirat ion.  The f i rs t  pr int  run contained 500 pieces.

https://cloozdoors.nl/


C l i e n t
The Organic F i t

M y  R o l e
Socia l  Advert is ing Specia l is t 

G o a l
Devise a new campaign st rategy and improve the resul ts 

that  were achieved by the previous agency.

Ta r g e t  A u d i e n c e
Tal l  men and their  fami ly  members who buy them pants .

T o n e
Recognizable,  speci fy ing,  h ip,  and mot ivat ing to buy and t ry 

the extra long pants .

J u u l’ s  P e r s o n a l  T o u c h
Create content  that  has a c lear  focus on the product  and i ts 
USP´s & benef i ts .  Whi le at  the same t ime,  t ry  to make i t  not 
too speci f ic  so that  interested wi l l  be ra ised among a larger 
target  audience.  For example,  by using cata logus ads.

costs for  purchases 
& landing page v iews 

decreased by 50%

Results

https://theorganicfit.nl/


C l i e n t
STILL IN |  Inter ieur  & Akoest iek

M y  R o l e
Brand Manager

G o a l
Create a brand strategy,  ident i ty,  brandbook & websi te that 

a l ign wi th the v is ion of  th is  PET fe l t  processing company.

Ta r g e t  A u d i e n c e
In ter ior  designers ,  project  decorators ,  and archi tects .

T o n e
Outstanding,  l imi t less,  and wi th expert ise. 

J u u l’ s  P e r s o n a l  T o u c h
First ,  I  executed a compet i tor  research to discover the ins & 
outs of  the branche,  create a posi t ioning matr ix ,  and revise 
a business st rategy.  Then,  I  redesigned the logo to a c lean 
and unclut tered concept .  Next ,  I  created the brandbook wi th 
out l ines of  the brand ident i ty.  Which,  eventual ly,  I  used to 
construct  their  websi te.  My sty le is  s imple,  but  sophist ica-
ted.  Always wi th a dash of  color.  You can c lear ly  see that 
here.  You know the dr i l l :  ‘ ‘Wel l  begun is  hal f  done’ ’.

https://stillin.nl/


C l i e n t
Bayer,  commissioned by CDI Serv ices

M y  R o l e
Assistant  Expert  Rewri ter

G o a l
Advice the team to improve the designs for  Ask Mara PH -  a 

chatbot  that  answers bi r th control  quest ions.

Ta r g e t  A u d i e n c e
Females,  most ly  young,  looking for  answers in regard to  

ant iconcept ion or  (unplanned)  pregnancies.

T o n e
Thoughtfu l ,  careful ,  helpfu l  but  not  wi th too many emot ions.

J u u l’ s  P e r s o n a l  T o u c h
I t ’s  a very sensi t ive subject ,  so you must  remember that 
people are ta lk ing to a bot .  Bots cannot sense feel ings. 
Thus,  they should a lso not  t ry  to be emot ional .  E .g . ,  when 
someone types ‘ ‘ I ’m  pregnant ’ ’,  don’ t  happi ly  congratulate 
them as i t ’s  not  c lear  i f  i t ’s  wished for.  Besides focussing on 
that  aspect ,  we also looked at  wr i t ing techniques ( i .a . ,  Jen-
ga) ,  and funct ional i ty  ( i .a . ,  the number of  but tons used) . 

https://www.bayer.com/en/
https://cdisglobal.com/


C l i e n t
Jemako |  Van Ginkel

M y  R o l e
Socia l  Advert is ing Specia l is t 

G o a l
´ ´Help me to get  more requests for  home presentat ions of 

c leaning products ´ ´ .  Wel l ,  let ´s  get  star ted.

Ta r g e t  A u d i e n c e
Men & women that  take care of  the household,  and are inte-

rested in organiz ing an act iv i ty  for  themselves and f r iends.

T o n e
Inv i t ing,  arousing interest ,  convincing,  and wi th emphasis on 

the fun aspect .

J u u l’ s  P e r s o n a l  T o u c h
Created a low-barr ier  campaign by adding the ‘ ‘More infor-
mat ion’ ’  but ton which di rects to Messenger,  so that  reques-
t ing informat ion and making appointments can be done quic-
k ly  & easi ly.  Made sure to arouse interest  by ment ioning the 
€ 25,-  present  that  the host  receives when organiz ing i t  at 
h is  or  her house.

https://www.jemako.com/


Other brands I’ve touched
scan or click on the QR-code on the first page to reach out


